
Powered by TCPDF (www.tcpdf.org)

Advanced Marketing, Communications &
Media Planning

14 – 18 February 2027
Cairo (Egypt)



Powered by TCPDF (www.tcpdf.org)

Advanced Marketing, Communications & Media Planning

Ref: 121270_1025294   Date: 14 – 18 February 2027   Location: Cairo (Egypt)   Fees: 3500 Euro   

Introduction
This Advanced Marketing, Communications & Media Planning course equips professionals with essential
strategies to optimize marketing campaigns, enhance brand communications, and plan effective media
strategies. Participants will learn to integrate traditional and digital channels for maximum impact. The
program emphasizes data-driven decision-making, audience analysis, and creative communication
techniques. It explores media planning tools, campaign evaluation, and strategic messaging. Learners will
develop practical skills to drive engagement, brand loyalty, and measurable outcomes. The course is for
both marketing and communications professionals seeking advanced expertise.

Targeted Groups
This Advanced Marketing, Communications & Media Planning targets professionals seeking specialized
knowledge and skills:

• Marketing managers seeking strategic insights
• Communications specialists aiming to enhance messaging
• Media planners optimizing campaign reach
• Brand managers are improving audience engagement
• Digital marketing executives are integrating multi-channel campaigns
• Advertising professionals refining media strategies
• PR specialists aligning campaigns with marketing goals

Course Objectives
Participants will achieve the following objectives by Advanced Marketing, Communications & Media
Planning:

• Understand advanced marketing strategies and tools
• Develop integrated communications plans
• Optimize media planning for target audiences
• Apply data analytics for campaign decisions
• Design impactful marketing messages
• Evaluate campaign performance metrics
• Enhance brand positioning and awareness
• Align communications with organizational goals
• Improve audience segmentation and targeting
• Integrate digital and traditional media effectively
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Targeted Competencies
Participants will gain the following competencies during the program:

• Strategic marketing planning skills
• Effective communication techniques
• Advanced media planning proficiency
• Audience analysis and segmentation
• Campaign performance assessment
• Brand messaging and positioning
• Multi-channel integration strategies
• Marketing analytics interpretation
• Creative campaign development
• Enhanced decision-making for marketing initiatives

Studying Scenarios
In this training, participants will develop their skills through the analysis of the following scenarios:

• Planning a cross-channel campaign for a new product launch
• Designing a social media strategy to increase engagement
• Allocating media budgets for maximum ROI
• Evaluating campaign success through KPIs and analytics
• Developing messaging strategies for diverse target audiences
• Integrating PR initiatives with marketing campaigns
• Addressing challenges in media placement and timing

Course Content

Unit 1: Advanced Marketing Strategies

• Understanding market segmentation and targeting
• Crafting unique value propositions
• Developing customer personas for campaigns
• Analyzing competitor marketing strategies
• Leveraging customer insights for decision-making
• Implementing data-driven marketing approaches
• Exploring trends in global marketing strategies
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Unit 2: Integrated Communications

• Designing consistent messaging across channels
• Aligning communications with brand identity
• Utilizing storytelling in marketing campaigns
• Managing internal and external communications
• Coordinating PR and marketing efforts
• Applying persuasive communication techniques
• Addressing communication challenges in campaigns

Unit 3: Media Planning & Strategy

• Fundamentals of media planning principles
• Selecting optimal media channels
• Budget allocation for campaigns
• Timing and scheduling media placements
• Evaluating media performance metrics
• Using media planning software and tools
• Integrating traditional and digital media strategies

Unit 4: Data-Driven Campaigns

• Collecting and analyzing market data
• Measuring campaign performance with KPIs
• Using analytics to optimize marketing decisions
• Applying A/B testing for message refinement
• Tracking consumer behavior and trends
• Reporting results for management and stakeholders
• Leveraging CRM and marketing automation tools

Unit 5: Advanced Brand & Marketing Management

• Strengthening brand identity and positioning
• Developing loyalty and retention programs
• Crisis management in marketing communications
• Innovative approaches to audience engagement
• Evaluating long-term marketing strategy impact
• Enhancing cross-functional collaboration
• Future trends in marketing and media planning

Final Insights & Key Takeaways
This course prepares professionals to lead effective marketing, communications, and media planning
initiatives. Participants will leave equipped to design data-driven, integrated strategies that maximize brand
impact and audience engagement.


